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Canadians want to give, but what’s holding them back?

They say it’s better to give than to receive. Judging by their actions, Canadians are big believers in that concept with an overwhelming majority making financial
donations to worthy causes. Not only does it make them feel good, it may also yield favourable tax incentives. Nevertheless, charitable giving in Canada is waning.
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There are many things that potential donors can do to feel more confident
about where their money is going to and how it will be used. Among them:
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We're here to help> For more insights and information, visit bmo.com/wealth/reports/philanthropy
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